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GROUPEBENETEAU

2018 Cannes Yachting Festival:

A resilient and agile leader, the Group wants to
become the global benchmark for all boating experiences

At the 41st Cannes Yachting Festival, Groupe Beneteau highlighted the progress made with its
transformation strategy rolled out in line with the Transform to Perform plan, launched in 2017.

Hervé Gastinel, Chief Executive Officer, looked back on a year marked by the ramping up of the Group's
product selection, the acceleration of its digital transformation and the major strategic investments
made.

Clear, consistent and innovative product strategy for Groupe Beneteau's 10 brands

In just three years, nearly half of the models offered by the Group’s 10 brands have been renewed (i.e.
88 out of 200 models).

For the 2018-2019 season, the brands - Beneteau, Jeanneau, Lagoon, Prestige, Monte Carlo Yachts, CNB,
Four Winns, Glastron, Wellcraft and Scarab - have unveiled 32 new models, five of which will be
announced during the season. The Ship Control technology, a major innovation pioneering connected
boats, has been fitted on the Beneteau Swift Trawler 47 and Prestige 590.

At the Cannes Yachting Festival, the Beneteau, Jeanneau, Lagoon, Prestige, Monte Carlo Yachts, CNB,
Four Winns and Wellcraft brands are presenting 69 boats, including 13 world premieres and 16 yachts
over 60 feet (18.28m).

The Group’s highly-anticipated new catamaran brand also revealed its name - EXCESS - and its
modern, sporty line-up in Cannes (see full press pack). For the multihull segment, on which the Lagoon
brand is the world leader for catamaran cruisers, EXCESS brings a complementary range for enjoying
life at sea 360°.

The Group’s “small boats” strategy aims to make boating experiences accessible for as many people as
possible, notably by attracting a younger clientele. The acquisition of Seascape and its mini-
performance cruisers has reinforced the Beneteau and Jeanneau brands’' global leadership in the
liveaboard monohull sailing segment. Alongside this, the acquisition of Delphia will further strengthen
the Group’s positions on the dynamic and strategic outboard motorboat segment. Delphia brings
additional product development and production capacity, as well as complementary ranges.

The world's leading builder, Groupe Beneteau aims to be the global benchmark for all boating
experiences

A number of major initiatives have been launched in 2017-18: the Leasyboat offer, the Beneteau and
Jeanneau boat clubs, and the Band of Boats platform. These transformations reflect the Group’s
capacity for innovation and daring approach. They are enabling it to better understand the changes in
recreational boat users’ expectations and practices, which is vital for shaping future boating
experiences.

Unveiled at the Paris Boat Show for the French market, the Leasyboat offer is a world first for the boating
market. Developed with its partner SGB Finance, this all-inclusive solution is inspired by the automotive
sector and thought out for first-time buyers: 400 euros per month is now all it takes to open up access
to a Beneteau or Jeanneau outboard boat with a 100hp engine, including financing, insurance, engine
maintenance and trade-ins, over a four-year period, all without any up-front fee.
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Faced with the growing popularity of boat clubs, and considering that they offer an interesting
alternative to occasional boat hire or buying your own boat, the Beneteau Boat Club and the alliance
between Jeanneau and Freedom Boat Club were both launched this year. The Beneteau Boat Club
has just introduced an unlimited boating offer to mark the inauguration of its headquarters in Sables
d’'Olonne. The dealers that have been welcomed on board for this initiative are playing a key role in
developing new communities of passionate boat users.

Launched in spring 2018, Bandofboats.com is the first-ever online community platform designed by
and for everyone with a passion for recreational boats, covering both individuals and professionals. This
new tool is designed to establish relationships for purchasing, leasing and selling new or preowned
recreational boats and aims to make leisure boating simpler and more accessible. The platform always
offers a selection of several thousand models of brands that are accessible for all budgets, as well as
the advice and support needed to help make choices and facilitate and secure transactions. Far more
than just a simple marketplace, Bandsofboats.com is a true online services platform (financing,
insurance, boat transport) and also provides help for customers to define their “ideal boat” and find it
for sale or leasing.

Sustainable industrial strategy driven by key investments in France and internationally

This year, the Group’s plants have further strengthened their production capacity, flexibility and
multipurpose capabilities. A number of investments have been rolled out in France, Poland and the
US. Production transfers have been organized, enabling the Group to benefit from an international
industrial platform that is focused on producing more boats as close as possible to areas of
consumption.

In Europe, the acquisition of Delphia Yachts will strengthen Groupe Beneteau's product development
and production capacity by adding a second production site in Poland, in addition to the Ostroda
facility, which has just been extended in 2018 and is now the country's largest site. This operation has
also ramped up the Group's product development capacity, enabling it to benefit from its new R&D
and prototyping center.

The US is a strategic market for the Group. This is highlighted by the reopening of the Sport Plant, RBH's
second production site, in Cadillac (Michigan), after being shut for 10 years. This year, the Group has also
launched a new financing offer - Groupe Beneteau Financial Services - aimed at our brands’ American
customers and dealers.

Lastly, on July 18, the Group announced the new organization for its Asia-Pacific office, bringing
together all the region’s staff in a single office in Hong Kong. This reorganization aims to enable the
Group to further strengthen and expand its operations in this particularly strategic region.

‘Better organized and focused on its business model, the Beneteau Group has sound financial
foundations in place and an effective action plan to continue developing. As a market leader, we
aim to continue moving forward, raising standards and imagining what has never been done before.
| want the Group to become the global benchmark serving all boating experiences’, confirms Hervé
Gastinel, Groupe Beneteau Chief Executive Officer.
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DISCOVER OUR BRANDS

New multihull brand launched: EXCESS
The eagerly awaited new catamaran brand revealed its name and its modern, sporty line-up in
Cannes. Discover the first details online at http://www.excess-catamarans.com

BENETEAU: The Group’s historic trademark, Beneteau is firmly established as a global pioneer for
recreational boating. The new Swift Trawler 47, which combines robust design with style and long-
range capabilities, illustrates this pioneering spirit. The new Oceanis 46.1 features a new naval
architecture concept that combines performance, smart design and comfort. For all our press packs,
photos and videos, visit http://media.beneteau.com.

JEANNEAU: Jeanneau continues to lead the field with eight new boats. Through its latest innovations
- the outboard Leader 30 and 33, the new NC37, the three Cap Camarats 9.0 CC, 6.5 CC S8RE and 6.5
WA SERE3 and the Merry Fisher 605 Marlin, Jeanneau is anticipating the market's expectations and
covering all programs. The launch of the new Sun Odyssey range is continuing with the highly-
anticipated arrival of the Sun Odyssey 410. For press packs, photos and videos, Vvisit
http://media.jeanneau.com/.

PRESTIGE: The FLYBRIDGE and S-LINE ranges, with their truly distinctive designs, have been further
strengthened with the launch of the Prestige 590, 460S and 520S. Prestige is establishing a strong
position on the highly demanding market for luxury motoryachts. For the press pack, photos, and
videos, visit http://mediajeanneau.com/.

LAGOON: This autumn, Lagoon is presenting almost its entire range and revealing its new model, a 46
synonymous with freedom and elegance. For the latest news, visit http://www.cata-lagoon.com/.

CNB yacht builders: Present in Cannes and Genoa, CNB yacht builders is presenting its latest model,
the 66, and her big brother, the CNB 76. Two refined boats, built for cruising with or without a crew. For
the yard's latest news, visit http://www.cnb-yachts.com/actualites.

MONTE CARLO YACHTS: The whole Monte Carlo Yachts collection of seven yachts, from 65 to 105, will
be presented at the Cannes Yachting Festival. The brand is currently developing three new models,
which will further enrich the unique and award-winning MCY range. The first two will be completed
within the next few months. Press contact: info@montecarloyachts.it / Tel +39 (0)481 283111.

FOUR WINNS: Embodying exquisite US design, the four product lines focus on the space and feeling
of being on a boat that has a distinctly US style. HD photos and videos are available for download from
the Media Vault: https://dmv.entertheport.com/?shelf=117852-1362.

GLASTRON: The GTD deck-boats line is offering three new models for the 2019 season: the GTD 180
and the GTD Surf 205 and 225. Fun, unparalleled finishing touches, excellent performance, and a
feeling of speed all come together on these boats featuring distinctly US lines. For the full press pack,
photos and videos, visit https://dmv.entertheport.com/?shelf=118237-1432.

WELLCRAFT: With the new FISHERMAN 352 and its innovative hull decoration options, Wellcraft is
expanding its range and clearly setting out its true offshore personality. Created for sports fishing
enthusiasts and amateurs, these boats offer great comfort for all the family. For the full press pack and
visuals, visit https://dmv.entertheport.com/?shelf=118237-1433.

SCARAB: Scarab, the jet boat specialist, designs and produces its groundbreaking boats for watersports
in the US. The 300hp propulsion is now available on four models. HD photos and videos are available
for download from the Media Vault: https://dmv.entertheport.com/?shelf=117852-1364.
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PRESS CONTACTS

Groupe Beneteau - Mirna Cieniewicz m.cieniewicz@beneteau-group.com Tel +33 (0)6 86 97 16 94

Beneteau / Four Winns / Scarab - Jean-Francois Pape jf pape@beneteau.fr Tel +33 (0)6 3217 58 55

Jeanneau / Prestige - Elise Vinet evinet@jeanneau.fr Tel +33 (0)6 70 64 33 97

Glastron / Wellcraft - Marie Poirier m.poirier@jeanneau.fr Tel +33 (0)7 85 5018 23

Lagoon / CNB - Alexandre Dauberville a.dauberville@cnb.fr Tel +33 (0)6 33 89 02 08

Monte Carlo Yachts - Federico Peruccio f.peruccio@montecarloyachts.it Tel +39 (0)481 283 111

Band of Boats - Sandra Pacheco-Messibah sandra@cenitz-studio.com Tel +33 (0)6 21 61 68 11

ABOUT GROUPE BENETEAU

As the boating industry’s global market leader, Groupe Beneteau,
through its Boat division’s 10 brands, offers over 200 recreational boat

models serving its customers’ diverse navigational needs and uses, a
from sailing to motorboating, monohulls and catamarans.

Leading the European leisure homes market, the three brands from
the Group’s Housing division offer a comprehensive range of leisure
homes, lodges and pods that combine eco-design with high
standards of quality, comfort and practicality.

W Sailboat M Housing Motorboat

With its international industrial capabilities and global sales network,
the Group employs 7,000 people, primarily in France, the US, Poland, Italy and China.
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